Section A. State Nutrition Education Report Summary- provide the following descriptive data for each project and social marketing campaign that took place during FY 2004.

	State Summary of Projects.  

A project is a discrete unit of nutrition education intervention at the local level.

	Title
	Location
	Audience
	Method
	Content


	Evaluation

	Project Name
	Geographic Location 

(statewide or counties reached)
	Type and Number of Delivery Sites 

(i.e., 10 congregate meal sites)
	Note if this project was delivered to a specific segment of the FSP population 


	Primary Delivery Method 

(i.e., one-on-one or group/classes)
	Primary Core Element(s) Covered 

(Dietary Quality, Resource Management, Food Security, or Food Safety)


	Key Message(s)
	Evaluation Type

(formative, process or impact )

	(Example)

FSNE Parent Project


	Fairfax Co.

Prince William Co.

Alexandria City
	15 schools
	Mothers of elementary school children
	Group/class
	Dietary Quality
	Be a role model: Eat breakfast with kids.
	Process 

	1.


	
	
	
	
	
	
	

	2.


	
	
	
	
	
	
	



	State Summary of Projects (Continued)  

A project is a discrete unit of nutrition education intervention at the local level.

	Title
	Location
	Audience
	Method
	Content


	Evaluation

	Project Name
	Geographic Location 

(statewide or counties reached)
	Type and Number of Delivery Sites 

(i.e., 10 congregate meal sites)
	Note if this project was delivered to a specific segment of the FSP population 


	Primary Delivery Method 

(i.e., one-on-one or group/classes)
	Primary Core Element(s) Covered 

(Dietary Quality, Resource Management, Food Security, or Food Safety)


	Key Message(s)
	Evaluation Type

(formative, process or impact )

	3. 


	
	
	
	
	
	
	

	4.


	
	
	
	
	
	
	

	5.


	
	
	
	
	
	
	

	6.


	
	
	
	
	
	
	

	7.


	
	
	
	
	
	
	

	8.  


	
	
	
	
	
	
	



	State Summary of Social Marketing Campaigns.

A social marketing campaign is an audience-centered approach that features multiple and reinforcing channels of communication that seek to influence behavior.  Although social marketing efforts often make use of television, radio ads, videos, and brochures, these materials by themselves do not constitute social marketing.  Rather, social marketing entails a comprehensive program in which these materials are employed as part of multiple tactics to reach a target audience.  

	Title
	Location
	Audience
	Method
	Content
	Evaluation

	Name of Campaign
	Geographic Location 

(statewide or counties reached)
	Length of Campaign
(in months)
	Note if this campaign was delivered to a specific segment of the FSP population

	Primary Activities

 (radio PSAs, bus wraps, point of sale advertising, etc)
	Primary Core Element(s) Covered 

(Dietary Quality, Resource Management, Food Security, or Food Safety)
	Key Message(s)
	Evaluation Type

(formative, process or impact )

	(Example)

FSNE Fruit and Vegetable Campaign
	Statewide


	3
	Adult Women
	Bus wraps, radio PSAs, community posters
	Dietary Quality
	Eat 5-9 fruits and vegetables a day.
	formative

	1.


	
	
	
	
	
	
	

	2.
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Appendix A. Template 1: State Nutrition Education Report Summary (continued)
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